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A devout research geek, a 26-year 
market research veteran, most spent 

in the B2B exhibition industry. At 
CEIR, she conducts industry wide 
studies and reports on industry 

trends. She holds a BA in Government 
from Georgetown University, a 

aŀǎǘŜǊΩǎ ƛƴ !ŘǾŀƴŎŜŘ 9ǳǊƻǇŜŀƴ ŀƴŘ 
International Studies from ƭΩL9I9Land 
is a focus group moderator trained by 

AC Nielsen Burke Institute. She is a 
well-respected industry speaker and 
is an active member of the Industry 
Insights Association and the Event 
LƴŘǳǎǘǊȅ /ƻǳƴŎƛƭΩǎ ό9L/ύ wŜǎŜŀǊŎƘ 

Committee. She lives in Maine with 
her husband, 18-year-old son and 

border collie, Moxie.

Security manager for the Defense 
Media Activity Riverside, March Air 

Reserve Base, California, a Department 
of Defense organization of 270 Air 

Force, Army, Navy and civilian 
personnel.  He plans, manages and 

coordinates a comprehensive range of 
security programs and services. He 

serves as the functional manager for 
the Information Security Program, 

Physical Security Program, Antiterrorism 
Program, Communication Security 

Program, Operation Security Program, 
the Government Purchase Card and 

Fuels expenditure Billing Official, and is 
the Emergency Manager. He is a 

member of the ASIS International and 
the Security500.

Victor is responsible for the strategic definition and 
ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ LƴǘŜƭΩǎ Ƴƻǎǘ ŘȅƴŀƳƛŎ ŜǾŜƴǘǎ ŀƴŘ 

trade shows.  Victor is a passionate pioneer of 
ŜȄǇŜǊƛŜƴǘƛŀƭ ƳŀǊƪŜǘƛƴƎ ŀǘ LƴǘŜƭ ŀƴŘ ǘƘŜ ŀǊŎƘƛǘŜŎǘ ƻŦ LƴǘŜƭΩǎ 
enhanced face-to-face experiential marketing programs.  

He believes in keeping these experiences simple, 
ŀǳǘƘŜƴǘƛŎΣ ŀƴŘ ǎƘŀǊŜŀōƭŜΦ  ²ƘƛƭŜ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŘŜƭƛǾŜǊ 

experiences that support the business and brand 
ǎǘǊŀǘŜƎȅΣ ƘŜΩǎ ŀ ǎǘǊƻƴƎ ōŜƭƛŜǾŜǊ ƛƴ ŘŜƭƛǾŜǊƛƴƎ ŜȄǇŜǊƛŜƴŎŜǎ 
that delight the event visitor on a sincerely human level, 
ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǘƘŜƛǊ ǘƛǘƭŜΦ  Iƛǎ ƳŀƴǘǊŀΣ ΨǿŜ Ŝŀǘ ǿƛǘƘ ƻǳǊ 
ŜȅŜǎΩΣ ƛƴŦƻǊƳǎ Ƙƛǎ Ǉŀǎǎƛƻƴ ŦƻǊ ōƻƭŘΣ ǎƛƳǇƭŜΣ ōǊŜŀǘƘǘŀƪƛƴƎ 
ŜȄǇŜǊƛŜƴŎŜ ŘŜǎƛƎƴΦ  LƴǘŜƭΩǎ /9{ ǇǊƻƎǊŀƳǎ ƘŀǾŜ ǊŜŎŜƛǾŜŘ 
Sizzle and Exhibitor Design Awards in recent years from 

Exhibitor Magazine. 

After 12 years in the Chicago advertising agency 
scene, Leana found her calling in event 

marketing, spending six years leading marketing 
and content efforts for the National Restaurant 
Association Show - where she directed multiple 

years of record registration growth ςbefore 
moving on to launch the Chicago office of event 
marketing agency mdg. At mdg, Leana guided 

efforts to build event brands, develop compelling 
positioning and messaging for relevant audience 

segments and plan effective tactical 
communications that generated attendee 

acquisition results for events of all shapes and 
sizes, and across multiple industries.

Today, as VP of Marketing of the International 
Housewares Association, she is part of the team 

that is re-launching the International Home + 
Housewares Show as The Inspired Home Show in 

2020.



Todayôs Agenda

ÅSnapshot of CEIR data

ÅAttendee Experience

ÅExhibitor Approach

ÅOrganizer Examples

ÅLook to the Future
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Attendees Exhibitors



Attendee Perspective
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Align with Attendee Wants





Paulôs Story
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Trade Shows Attended

ÅArmed Forces Communications & Electronics Association 
(AFCEA)

ÅASIS International

ÅConsumer Electronics Show (CES)

ÅInternational Security Conference & Exposition (ISC West)

ÅSouthern California Facilities Expo 

ÅNational Association of Broadcasters (NAB)
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Reasons and Benefits for Attending

ÅMarket research for possible future purchases

ÅProduct demonstration

ÅFuture of current products

ÅNew technologies

ÅFace-to-face communications about products

ÅNetworking


